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Over the nearly 13 years of 
What’s Up!’s existence, we’ve 
developed a strong and loyal fol-
lowing. While readers of all ages 
pick up the magazine, our core 
readership is comprised of the 
young and vibrant 18- to 35-year-
olds, most of whom are college 
educated or working towards a 
degree. Our readers are passionate about What’s Up! and they care about 
the community of Bellingham, truly soaking in what the area has to offer, 
and have a fun time doing so! They enjoy buying locally and supporting local 
organizations. In addition to music, our readers enjoy all kinds of activities, 
including travel, cultural arts, entertainment, the outdoors, dining, exercise, 
and gaming, just to name a few. 

While some of our readers can be found in the foothills of Whatcom County 
and south to Mount Vernon, our core readership is located in greater Bell-
ingham. Our readers may be on the young side, but they need just as many 
services and shopping options as other residents in the community, including 
automotive, homes, medical, travel, banking, clothing, gardening, appliances, 
electronics, furnishings, and more! 

Loyal, educated, fun and community-minded!
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Coverage + pick-up + shelf life = excellent deal

Quick Stats
•Male & Female
•Most readers 18-35 
•College educated
•Support local businesses
•Most live in Bellingham

Each monthly edition of What’s Up! Magazine brings readers weeks 
worth of local music, events and entertainment. This makes our publication 
a great deal for advertisers looking to receive maximum exposure through 
a long shelf-life and affordable, timely advertising. More than 7,000 copies 
are circulated to over 100 drop-off points in Bellingham, as well as loca-

tions east into the foothills of What-
com County and south into Skagit 
County. Nearly all of the copies are 
picked up by readers, many of whom 
refer to the issue throughout the 
course of the month. Readers read 
the magazine from front to back—
including the ads—and hold on to the 
magazine for weeks! 

Quick Stats
•7,000+ copies
•95%+ pick-up
•100+ drop off-points
•Long shelf life
•Multiple reads


